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90% DA INFORMACAO TRANSMITIDA AO CEREBRO E VISUAL

O CEREBRO HUMANO DEMORA APENAS 13 MILISEGUNDOS A PROCESSAR UMA IMAGEM



ESTAMOS RODEADOS DE EXPERIENCIAS VISUAIS!

OLHE A SUA VOLTA ...
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PUBLICACOES VISUAIS RECEBEM 94% MAIS VISITAS E ENGAGEMENT DO QUE AS NAO VISUAIS




PLANTAS 2D /—'

MAPAS E DIAGRAMAS
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O QUE AS EMPRESAS PRECISAM DE EXPLORAR



EXPERIENCIAS VIRTUAIS DE NEGOCIO

VisttasVYHtEaats

“Visita Virtual” tem 25 anos... Qual das “rodas” esta a usar?!



EXPERIENCIAS VIRTUAIS DE NEGOCIO

Solution

Deliverables that clients are
searching in order to solve
their business challenges and
keep up with the competition

Experience

Physical and emoticnal perception
of the client's message that
generates users engagement and
boosts brand rapport



EXPERIENCIAS VIRTUAIS DE NEGOCIO

Channels

Real-life contexts where the
solution is experienced, from
physical installations to
completely online pages

Solution

Deliverables that clients are
searching in order to solve
their business challenges and
keep up with the competition

Experience

Physical and emotional perception
of the client's message that
generates users engagement and
boosts brand rapport



EXPERIENCIAS VIRTUAIS DE NEGOCIO

Channels

Real-life contexts where the
solution is experienced, from
physical installations to
completely online pages

Interfaces

How the users will interact with

the solution, ranging from simple
mobile environments to complex
installations and sensorial setups

Solution

Deliverables that clients are
searching in order to solve
their business challenges and
keep up with the competition

Experience

Physical and emotional perception
of the client's message that
generates users engagement and
boosts brand rapport



EXPERIENCIAS VIRTUAIS DE NEGOCIO

Channels Solution Experience Contents

Real-life contexts where the Deliverables that clients are Physical and emotional perception Visual assets that empower the
solution is experienced, from searching in order to solve of the client's message that experience and its features for
physical installations to their business challenges and generates users engagement and maximum attention span and
completely online pages keep up with the competition boosts brand rapport improved business conversion

Interfaces

How the users will interact with

the selution, ranging from simple
mobile environments to complex
installations and sensorial setups



EXPERIENCIAS VIRTUAIS DE NEGOCIO

Channels

Real-life contexts where the
solution is experienced, from
physical installations to
completely online pages

Interfaces

How the users will interact with

the solution, ranging from simple
mobile environments to complex
installations and sensorial setups

Solution

Deliverables that clients are
searching in order to solve
their business challenges and
keep up with the competition

Experience

Physical and emotional perception

of the client's message that
generates users engagement and
boosts brand rapport

Contents

Visual assets that empower the
experience and its features for
maximum attention span and
improved business conversion

A

Visuals

Creative and aesthetic approach
to contents and user interface
aligning the experience with
client visual identity



Escala da Cidade

Storytelling valorizando a localizacao e envolvente urbana

A localizacao € um fator critico e
tem que ser comunicada de forma
rica e completa, nomeadamente
para audiéncias internacionais
malis necessitadas de contexto.




Escala do Empreendimento
Contextualizacao dos espacos e suas dinamicas

E composto por varias zonas /
espacos e a visualizacao em 3D
INnterativo permite observar dos

varios pontos de vista e lancar as
respetivas visualizacdes imersivas.




Escala da Habitacao
Experiéncias baseadas em 3D / 360° / Fotografia / Video

Tirando partido de multiplos
medias como renders 3D, videos e
fotografias de elevada qualidade,

podemos levar os clientes para
*dentro” do imovel.




Carlos Rebelo

Director Executivo

Especialistas em
potenciar negécios
visualmente!

carlos.rebelo@3decide.com
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